Appendix-1

UNI

QLO

LifeWear

A EEmhRI4a




- eamem

! ’!l M‘

! ot
| _J‘ [— Iir.ki"‘ti

l- "’

ANTWERP

MYEONGDONG mVANCOUVER ' CHICAED
ﬂ% =iEiSSEE PHILADELPHIAm T
| LD
. r W SAN FRANCISCO e NY Sth
SHANGHAI Fy! TH] cmza I FiEywr sono

eRmESugEeY , nELRE" TME—
RiEIR
®ETFHBUNIQLO, GU, Theorysasam

anend,5D00=zs . UNIQLOzzesanam




|

REEHER
MERE QTRIR LTBHRA

RERENNERE, —HBRARE. FRNMETRNERE.
ttHR ERAANEEFERNRRE, AEEIREK.
=\, AR

BN ER, AANBEEFELTER,
it = HIFE AR EBIR,




LR FELifeWearfRiEA &%
S5E™A. BEHEE—BEENI

B E30EXR, ARKESPEHSRAGTIHRARK, BHE
1’E4¥ﬁﬂﬁ£7~]1ﬁﬁ—md&k¢)&

B B2012i28, RREEZEI0OFENBR"SFBM"FE

ﬂt& ﬁ |:|:| =l MR RS R EE B MR ARG RAENO.
e |
S EiEd N . RKEEDESEUS0-100RBEFRHE, 0I5

RIMUINSESAAN, FEEEREETEAT

(& L 2021%12A318)

B RAREAPELFIVHEEEBI00A ARBBLINS

B (AKER2020 LEHIEREEY “CliEmIRRE"
B3/, "MRREEE" B11A



LifeWear : SXE#ERERDZ1IME iSEXFETNIFIAR

58 2.2{ZmiHme eSB!

_—

2015MAY 2015AUG 2016FEB 2016AU

Il Wechat

Il Weibo

G

W KR

2017FEB 2017AUG 2018FEB 2018MAR 2018APR 2018MAY 2018JUN 2019FEB 2020MAY 2021JUN| 2022FEB

Nice MQQEFx TS XIERSHE EC APP/H5



2012-20216F R FEEL 105 $KiT
hEHRERIEN"SFBEM" MR E
RS NREEENEERGEM No.T

e bR s B R R R R 2 8 0 HERM—REETEHRT

B

ﬁ#*nﬂﬂ = iiﬁaﬂijfﬁﬁaﬁﬁ— mahd (i
SRR, BISR! 17% 17%

TOP BRANDS IN CHINA 2021 @ . @ . I e {)t%EE 16.93%

-; BRI ® URBAN REVIVO e 5.54%

O COS b 0.90%

P o MUIEEIRS : 0.61%

e Q TEhiK | 0.40%

@ Gap | -0.79%

© HEWR | -0.85%

e © Brandy Melville . -0.90%

© ZARA d -1.11%

B © H&M — -12.95%




R EEESER T
HEX"PERXLEE"RS

s MEREDERE BEERRUFEEAT.
e AR TEFBRRE EAESEN,

20215 EHRIX 5M NEEEXRMERE:
o thEIREFE

o hE100RBEE
o RV RREME
o FEIXFEEEREE




RRERBBRRES

[ARBiE]:

e BIFPESFRRAIIR

Jtaf

A
2022414288 BME 3 E@J

v R R AT H T KR BRORISC G 25 PR, 51 D6 ML s ——

5K 47 L2 oF K R I R

FEMPARBR
B®3| N

HHTFR R E
Fepmk

BREZRTRE
2010

¥ [ P N IV

AR

o

W R ERRREANER R

wsuesiAee
T88) :

#EBANGHE

SSObEER B

HE R

RENT.24 H5 2R

$517- 4RB& PRACTICE - STRATEGY

mrsa

MHEAEEK
WIHIE:
RRE TR

Etong
BEM

SREIND
[AHEALFL]: BRANARSKWHE
RRETHANEERE

‘AF2MEERTE,
BONAGRIRSN."

HERS . SHRMANNCN, R SHARSARATS

B ANEEEHAE &

RrARSAE B b ek

HERO XU WARTRAMMN, ARG RUNMAR, 8
LARGZRZNSALNSURNG, KAREINIAL

s,

HIRTRE WNEHHEARTIAUSHENS
AT, CRREERTUFANAR ERRNREN
ennaAmEn BEeaN-an

ST LY

HEREZN ERINSIRRNAXSTET
A GENDNERT-S AN, FEAEN]

[RABM]: ot HEHRRE,
2% BE AL B0 R B Bl 8 BB e i ™

[ pp— semnEsEEAE emRsEeRE

T
MEXE, NSRS

SMEENS mESTRE

01:29/




I LifeWearB9E X

1. BEETEEBRMEBNRE

: : —_— S ZS AT 3
| LifeWédt | mew 2. HRATRIBRSE

Fall & Winter

3. {§4) H X B X X A8 Bk 3=
4. FEm#L, FEIHARE

5. AMBANTENRRERSE

q



LifeWear

B REAR K
MEFRAIN
hmiaASHEm!

LifeWear
oo - PBlH- Wi 38l

Technology/ Design Leadership
Quality Leadership
Trend/ Beauty Leadership

5 ‘
[ a'i"" ' o s

_—
[ e
——

|

R EAIRIsSMRRBRK RS

RRLE - RTES

MREmERAX
RNEES, BHEH

S

1 \
| "‘ i:
B

-

RKEFHHE RS
OB R
ABRERFTE

REEURF

2l

[
RKEHE
LHEEEY. SEEH REEH BRER BFEER

BRARE, FEIPNEFNEFRHEK

) 1R S 8IS UT R
RREEFRT '3 :
FEEE - ESHER-BKIZ BEE, B&E!

N N
INES &% AR PETC R BB DB R 5
SHET 1KAEH BRHBSER NKAZER



Appendix-2

UNI

QLO

LifeWear

AR R FhE mB IS S tHiE i TanR



SEEFHER - MKEDR

R R QIS R R £ 10 B 5

REMKUFREeLOREDEER/ IZ/RREOER, BE& LE THRESHIZIT
[ EE R ERERETRIEREMNE,

- UVETE& RS

*  AIRismRRKES

- BREPBARS

- HEATTECH REARAXRS!

12



UVBhiE& BREIESIA+ RRIES - Bh7K (B
XY, HERREHRS—X!

\r.\l

SEFFHRE UPF 50+, FARSEMEIMEUVA > 95% BREE LRHHE

2RANEFE P FIRE

- EREHEBTHH (2020%)

- BB EFXBIIAR, BHIN + B RAK!
- MRXK, EBEX, ERXFEERN. &
ks, Brlf#E, BYRIESSRHFRE...

PEFR R ERIME

LI E B Bl 1X B HE K

SeSu



AIRismERRK RRLE - BRFES
HEER R, TEFHFR

RERAKEE BF"NERE"
3w - 1057 B mamm
85%ia= - 24/\Bt 2 %35

ARKEN, ZERTRKETEAK, BESH
T, XRE. K, EHRFESTRE...

14



BREPR "2 THE, HEZEHBEEER

WREFNZ B &

—pmET AT, 18- Bk prgge) |8

KXTZFFE 1°C, BARHCO,, BEERE

UNI
qQLO

RAWEE - NATE - 146
20205R3K (ME) RE
"ZR100MMEKRIZ TR !

REERREDA FE(WE) S
“T00MEARRIIRA I tpae

BB - @i - Bk - BiRee”




HEATTECH mERAK TNREAEK BEfZE.
Tt BE 7 im % BT i) &E 7 |

IGEERBER, 2HsiE o ;
gx=E FHE 1°C, BAR#HCO,, BEEREF

e =
{ ' ¥ ¥
g
. B L
2y = 5
N b i
I}( 3, |
) e 5
.

v,
\\\\

HE 4F 45 U WO R BOAHILRR P 74 & 19 KZES, H R H L AR

MEFH ZHEE-
HRE

(P8P EH1H,

AS KR!

HEATTECH 48

HEATTECHA& ##H% BB LEARERK




{211\/ %

BB tmmmE - Eitxf I R
KAREIIE POSM, ¥E

O BERERE+POSM: BUERKIIRE, BEPOSM (REM/EEMH) JRMEBRFZNNESER, TISIL
MHE R E BRI,

UV B RIE

Category Branding: {7 BAIfTR
RTB : UPF 50+ , BHFRHE}%5PUVA>95%
UV LINE-up

UV ¥ERR SHES

UV family

Uv %8 R RRED S G
Behefit @ : JIEBR BB IR

bﬁi’?lﬁﬁﬁﬁﬁ'

Ll G {mﬁl

mmmmmmm

by il 00 fwEmmx O gXEmeeE




Pt - Bnp

AREMEPOSM, XE

UESE

SIS MHIREREE S

@ Bml: SEEEREMRIIFIEKE, BIRFPOSM (REN/EEYH) |, EEaiME—BTA,

AlRism

s

. EREE

[i

BN . EER
i ._; .o - - n

|

o condi ng ¢ 0l
549 PAngl,

MHae Hiax Bt

‘
— = - — =
- = — — - ~—

nnnnnnn

.....

wasansuss

— - r— v o

po— w s e | s ns - v [
E‘ ,:i

== . . -

< e [ans 3w e [ans ] e =

axn
A 5 _ - ~
— e
S

; -
[ = s e

= [ e |
- [oms ane

Lawe

‘l
I




_ tsE
NE S - Eitxf IR S P e
RAKREIIEPOSM., EE

® #8: B~ mEIR,. TotemFPOSM (WR{EVI/EEWVIH) , BFEDP stylingEMEmTLMBHNEHENR X,
BBEARFABNSHEXIE, UIRSEHINEGESES,

= — —

— — | —
— — — o —_— ] —_— — —
U N I Q AlRism SPORT
Technplogy i g
RIKE REBK R & EER R
% R 4 5% A 51 ABLR BFES g
B - BN - WA
-
s




UESE

NE S mE - Eitxy ISR SRS S
RAREIIEPOSM, %E

BERR: BITESESROAREKE, Kammiks
MAFmINENEEET, MRMEXNERMENER,




SEEFR - MKETEEIEZIN

TRl BAR: ESSEREIHHTERED, FRNIS0 ER RS (/A5 075 /0kE) | (EBRERT
R, WRE., TREFUEHME, LESHRE (LHEFREA) BRfl. EmHiEsE.
(BFEARTTIEEAEINEIRIT. TEHRIT. ZLEEHRIL", BRAZRSINENEE)

1€ G FEI: »®|-PPT. —ERENEZLETESEEERAR (Max-15])
BWENREHEKE, BO& L. s, WM (BEREEEE) .\ ETUREHEHER. SE4K
(JEHE= B REK) &ﬁMEWﬂ%W®%

*Bh2REEHNKREEHBTER, M&50HX, ARASEELNEBHERISHRSREZL,
‘i #FMideas,

Bm2-iit: LUT2i%1

FEiRit: —HBARINTE, IPRE4NERE

v RERNEREMNEBEER

v —8f (&%) BRig (FBRAEREARIEADEITAZE)
v ERAL: [EHER. INER/E#ERRE L

BRigit: 3DREERE, FH, NN EERRT
vV REERRRIIBEEK
\/ R~ 132 AKABIZLT

v AR R, iINEEEHERE L

*IGHHERARAAR, feARNEIU LSS ®E2,



SETFX - MKETEEIESIN

FESER:

witAR: EFRMARENERE MERERREMGA, NTHEEHNER, NYTIETRSIE
BERNHEBOS, HETA, FiLAENHESREZRBXINEN, NALGRMEFRES
BAPERS S TERXUHE R CEXNER/

FaftE: AREFRKZERENNZL, BREMNNERAM{EREMCIR" T " i AER"
ik, ENHBANDED" AR SEFRENSEMNSERNONMEERNENSE NS
B R AR AR LE R BT

RREE: EYXMERE, RBNHBRROGAFNHROEE, XMERSHENHILFEN
XANEMFAHT, SARMERTAR—HENRE,

[TSEH: IRFBELE SEFRSAKERFNZEESENR, ROFREEHARFNIRITTE
HAXRBEREKFHIZEIB K,

ALY : FRREREHTHEHNE, REBHNIRIT, BURKRAI2ESHITNEE
FTENEMEEZTETHNAFRE, i SHEHNBREERZERNNMER,



RKE X £SEFHAUR R
£EX&5/737T:
-&%: 20,0005k/H (14)

- 732: 10 0005/ (248)
- f@%: 5,0005k/4A (24)

REFm B EHAKEST!
REFE GISRBUKERSBEINE!



MBARKRAKRENEHER, A F
ERATHRoMS™m!

ABEIFMERFA20THAS
HREEGetEF R TARK!




